
2024 - Q4 2024

-50.0% 0.0% 50.0% 100.0% 150.0% 200.0% 250.0% 300.0%

FACE CARE

BODY CARE

HAIR CARE

SUNCARE

BABY CARE

ORAL CARE

DEODORANTS

MAKE UP

Total

6.5%

6.2%

18.5%

19.7%

12.2%

12.7%

38.9%

17.6%

37.4%

20.5%

257.9%

78.4%

20.7%

36.5%

3.6%

-3.1%

24.8%

16.0%

2024 - Q4 2024

-50.0% 0.0% 50.0% 100.0% 150.0% 200.0% 250.0%

FACE CARE

BODY CARE

HAIR CARE

SUNCARE

BABY CARE

ORAL CARE

DEODORANTS

MAKE UP

Total

-2.3%

-2.6%

5.9%

-3.3%

3.1%

2.1%

56.9%

11.6%

33.1%

14.6%

211.7%

66.2%

23.3%

25.6%

-4.3%

-11.6%

27.3%

8.0%

FACE CARE
36.8%

BODY CARE
20.9%

HAIR CARE
16.9%

SUNCARE
7.9%

ORAL CARE
7.3%

BABY CARE
4.8%

MAKE UP
1.2%

FACE CARE
30.4%

BODY CARE
21%

ORAL CARE
16.3%

HAIR CARE
15.9%

SUNCARE
5.9%

DEODORANTS
5%

BABY CARE
4.8%

January  -  December  2024

    +8.0%  Volume   
  +16.0%  Sales, Eur     

2024 vs 2023

Volume 
growth

(%)

Sales 
growth 
Eur (%)

Moderate growth in
volume but robust
market growth in

sales

11.9mn
units

157.4mn
Eur

Like-for-Like market definition

Data refer to dermocosmetics products dispensed to patients in retail pharmacies, acc. to Cegedim Dermatocosmetics Report, Q4 2024
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all others
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157.4
mn Eur

Most regions achieved a
double digit growth rate in
consumer price values, as

compared to 2023

Top 10
competitors by

volume

Top 10
competitors by

CPP values

Top 10 COMPANIES
generated 85% of the

market value and
81% of its volume

Like-for-Like market definition


